
                           A collaboration between LeadingAge and the American Institute of Architects

 2012trendsin
design

P
h

ot
o 

pr
ov

id
ed

 b
y 

P
er

ki
n

s 
E

as
tm

an
: A

ir
 F

or
ce

 V
ill

ag
e 

I,
 S

an
 A

n
to

n
io

, T
X

, C
op

yr
ig

h
t:

 C
as

ey
 D

u
n

n

Size
Black/
White

Four-color 
additional surcharge

�  Full page $2,120 $950

�  ½ page vert./hor. $1,100 $600

Get 15% off advertisement when purchasing 

both a project summary and an ad.

(discount applied only to ad)

Company Name ___________________________________________________________________

Contact Name _____________________________________________________________________

Address _____________________________________________________

Phone ______________________________________________________________________________

City, State, Zip________________________________________________

E-mail ______________________________________________________

Payment Method
Total payment due $___________________________________________

� Check (payable in U.S. dollars to LeadingAge)      � MasterCard      � VISA      � American Express

Credit card number _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  Expiration date  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

Cardholder’s name (as it appears on card)  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

Authorized signature _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  Date  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

Send this form to:
Margaret Wanca-Daniels, Director of Sales, 2519 Connecticut Ave. NW, Washington, DC 20008-1520 
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T he Evergreens, located in 
historic Moorestown, N.J., is 
one of the premier continuing 

care retirement communities (CCRCs) 
in New Jersey and the greater 
Delaware Valley. The Evergreens has 

proudly carried out its commitment to 
provide older adults with the support, 
dignity and security of a residential 
health facility for more than 85 years. 
Today, The Evergreens faces a big 
challenge—to improve the facilities 
that provide its core health care and 
to update the community center 
to provide the types of services 
mandated by active seniors.

Under the project planning and 
management of Eventus Strategic 
Partners, many leading-edge initiatives 
were taken in the design of this 
ongoing, four-phase project. The 

existing Commons building was just 
re-tooled to include four new dining 
venues including a Chef’s Center 
Stage Dining, Formal Dining Room, 
Club Room, Key Club Bar and new 
main kitchen. Future phases will entail 
more food-service innovations. In 
working with Culinary Design Service/
Morrison Senior Dining, the design 
team of KDA Architects and Merlino 
Design Partnership created a new 
dining venue—The Marketplace. In 
addition, the skilled nursing residential 
areas are designed in a cluster model 
with a central country kitchen as the 
centerpiece for each floor.

renovation & repositioning of services & facilities renovation & repositioning of services & facilities

The Evergreens
Moorestown, NJ
Owner/Sponsor
The Evergreens

Project Type
Continuing Care Retirement Community, Dining 
Services Project

Number of Units 220 IL apt., 40 AL, 60 SN 

Total Area 8,900 square feet

Total Cost $2.6 million

Cost/Square Foot $292

Date Completed June 2009

Design Firm
Merlino Design Partnership Inc., Gulph Mills, PA
Architect: KDA Architects, Voorhees, NJ

Contact
Bruce Hurowitz
(610) 313-9550 ext. 204
Bruce@MerlinoDesign.com

Gary Kanalstein
(856) 770-1060
kanalstein@kd-arch.com

Watermark 
at 3030 Park
Bridgeport, CT
Owner/Sponsor
Watermark Communities, Freshwater Group

Project Type
Assisted Living Residences, Special Care 
Residences, Short-Term Rehab

Number of Units 24 AL, 12 DEM, 22 ST REHAB

Total Area 56,000 square feet

Total Cost $10.5 million

Cost/Square Foot $188

Date Completed January 2009

Design Firm
Merlino Design Partnership, Inc., Gulph Mills, PA 
KDA Architects, Voorhees, NJ

Contact
Bruce Hurowitz
(610) 313-9550 ext. 204
Bruce@MerlinoDesign.com 

Gary Kanalstein
(856) 770-1060
Kanalstein@KD-arch-com

S ituated high on a hill in the 
heart of Connecticut’s Fairfield 
County, midway between 

Boston and New York City, sits the 
Watermark at 3030 Park. The park-
like property and high-rise residence 
was originally constructed in the 
1960s, being New England’s first 
continuing care retirement community 
(CCRC). The key to the campus 
repositioning is a complete renovation 
of the 10-story tower including all 
public and resident areas. Central to 
the plan is The Center for Wellbeing, 
featuring a state-of-the-art fitness 
center complete with heated indoor 
swimming pool, locker rooms, Pilates 
and yoga area, cardio and weight 
room, salon and day spa, performing 
arts auditorium, arts and crafts room, 
greenhouse and wood shop. The 

renovation and repositioning plan 
included two new dining venues 
and the Metropolitan Lounge. The 
Watermark at 3030 Park is among the 
elite CCRCs in the country.

A key component to the master plan 
is the complete reconfiguration and 
renovation of The Health Center 
at 3030 Park. The Springs, which 
opened in early 2009, is a state-
of-the-art rehabilitation and nursing 
center. It includes The Gardens 
neighborhood, a special place to 
accommodate residents coping with 
memory loss. On the second floor 
of the health-care center is the new 
assisted living program called The Inn. 
The Inn is composed of 24 residences 
varying in size from one-room suites 
to full two-bedroom apartments.
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One of South Franklin Circle’s 
greatest amenities is its 88-acre 
landscape. Its distinct natural features 
were preserved by creative siting 
strategies, which limited impact on 
existing wetlands and preserved major 
tree areas. Expansive green space, 
gardens and walking and biking trails 
that meander through 32 acres of 
woods and wetlands offer residents 
direct engagement with nature. 
Opportunities for community outreach 
are supported with playgrounds, 
vegetable gardens and a public 
Metroparks interpretive trail system.

renovation & repositioning of services & facilities renovation & repositioning of services & facilitiesnew urbanism/community integrated 

South Franklin Circle
Chagrin Falls, OH
Owner/Sponsor
Judson Sevices Inc.

Project Type
Continuing Care Retirement Community, 
Active Senior Living Residences, Assisted 
Living Residences, Community-Based 
Services

Number of Units 206 IL apt., 69 IL cottage, 
40 AL 

Total Area 574,100 square feet (Phase 1), 
740,000 square feet (Total)

Total Cost $141 million (estimated 
construction cost including site work)

Cost/Square Foot $245 (Phase 1) 

Date Completed September 2009 (Phase I)

Design Firm
GUND Partnership
Cambridge, MA

Contact
Molly Moore
(617) 250-6861
mollym@gundpartnership.com

S outh Franklin Circle is a new 
active retirement community 
located in Northeast Ohio. 

The community is composed of a 
village square with outlying parcels. 
It promotes an active lifestyle that 
emphasizes personal responsibility, 
community engagement, connection 
to nature, and comprehensive physical 
and mental wellness. A variety of 
luxury housing units—including 
independent living apartments, 
townhouses, cottages and assisted 
living—support the needs of a range 
of age groups. 

Community 
connectivity is 
enhanced by the 
80,000 square-foot 
community center. 
Designed as a 
dynamic social hub, 
the center integrates 
dining and fitness and 
wellness facilities. It 
features a café, pub 
and formal dining 
facilities, an indoor 
heated swimming 
pool, fitness studios, distance learning 
classrooms, art and woodworking 
studios, a beauty salon, a business 
center and bank facilities. 

Cokesbury Village 
Hockessin, DE
Owner/Sponsor
Peninsula United Methodist Homes Inc.

Project Type
Continuing Care Retirement Community

Number of Units 11 AL

Total Area 18,300 square feet of renovated 
space

Total Cost $2.12 million (construction cost)

Cost/Square Foot $116 

Date Completed November, 2008 
(completed in two phases)

Design Firm
BHH Tait Interiors LLC
Wilmington, DE

Contact
William E. Holloway, AIA, LEED AP
(302) 622-9550
architects@bernardon.com

T he renovations at Cokesbury 
Village are a wonderful 
example of what can be 

accomplished when underutilized and 
outdated areas are revitalized.

The institutional feeling is a thing 
of the past. Corridors are adorned 
with stained wood pilasters, indirect 
lighting and hospitality-level finishes.

Twenty skilled care units were 
consolidated and converted into 11 
spacious assisted living apartments. 
The apartments offer kitchenettes 
with an intimate dining area and 
a separation between guest and 
resident spaces.

Small, underutilized spaces were 
demolished to allow for the creation 
of a rehabilitation suite, media room, 
beauty salon, medical offices and 

café. The location of these amenities 
in proximity to residents’ apartments 
allows them to utilize these areas 
without traveling to other levels of 
the community.  This close proximity 
also provides exercise and social 
interaction. As a bonus, it lessens 
motorized cart congestion in common 
areas.

The café provides an additional dining 
destination for residents with an 
à la carte menu and self-serve 
counter. The once dark and unused 
space is now filled with daylight and 
offers another venue for socialization. 

This transformation of Cokesbury 
Village promotes and supports the 
marketability of this community as 
a true leader in providing exemplary 
senior care services.

Project Summary Reservation Deadline � July 14, 2012

Project Summary Online Submission � July 21, 2012

Display Advertising Reservation Deadline  �  July 21, 2012

Display Advertising Artwork Deadline �  July 28, 2012

Size Black/
White

Four-color 
additional surcharge

�  Full page $2,500 $950

�  ½ page vert./hor. $1,300 $600

Premium Positions Surcharge

�  Back cover $5,900

�  Inside front cover $4,800

�  Inside back cover $4,300

Full Page
7.5" x 9.5"

Half Page
Horizontal

7.5" x 4.625"

Full Page with 
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8.6255" x 11.75"
(live matter must 
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Advertising Specifications
Resolution:
300 dpi minimum for continuous tone images (photographs). 

600 dpi minimum for line art.

How to send:
E-mail: Please send all artwork to trendsindesign@LeadingAge.org

(Large TIFF files should be compressed as .zip files.) 

A supporting hard copy of ad must be mailed.

Portable media: CD-ROM only. Please include name, phone number 

and e-mail address of contact person. Label disk with advertiser’s 

name and Trends in Design. A print proof of ad MUST be included to 

check against the contents of the disk. It is also helpful to enclose your 

originating design file with all supporting graphics.

Note: We are PC-based for graphics. You will receive instructions for 

submitting a Design Project Summary via e-mail once the LeadingAge 

Sales Department has received this form. 

Plan now to showcase
your senior living
designs, products 
and services

2012
trendsin
design

1. Feature your PROJECT

� 1-page (200 words, 3 images)      $1,190 x _______ (# of listngs)

� 2-page (400 words, 6 images)      $1,800 x _______ (# of listngs)

Please check appropriate boxes.

2. Showcase your PRODUCTS



Trends in Design readers are looking for:
•  Architectural Services
•  Appliances
•  Bathing Equipment
•  Construction Services
•  Consultation Services
•  Design and Building Services
•  Dining Services
•  Engineering Services
•  Emergency Response Systems
• Financial and Development Services
•  Fire Prevention Systems
•  Fitness Equipment
•  Flooring
•  Furniture and Equipment

•  Identification Systems
•  Insurance
•  Interior Design Services
•  Maintenance Supplies and 

Equipment
•  Resident Monitoring
•  Safety Services and 

Equipment
•  Signage Systems
•  Television and Wireless 

Systems

And so much more…

LeadingAge and the American Institute of Architects (AIA) are partnering to showcase cutting-edge designs 
and inspired architectural solutions for aging services providers. 

Trends in Design highlights the best in senior-living design and innovation. It serves as a primary resource for 
aging services leaders looking to discover new ways to provide the highest quality services to their residents. With 
significant buying power and a commitment to quality and innovation, these readers are the customers you want 
to reach.

the unique 
source for 
industry 
trends and 
innovative 
solutions

two ways to impress future clients!

1 Feature your 
     PROJECT

In addition to appearing in the print edition of Trends in Design, which will be mailed to top aging services  
leaders and distributed at the largest aging services show in the country, all projects and ads will also be featured  
in the digital version of the publication.

2012trendsin
design Illustrate your innovative designs

Trends in Design allows you to showcase your most innovative projects in any one of these trends:

• Green/Sustainability – Design that incorporates green and/or sustainable features to reduce 
negative impacts on the environment and resident health.

• Household/Neighborhood – Design that exemplifies efficient use of space to create intimate 
residential settings or shared spaces to optimize independence, privacy and social interaction.

• Urban/Community Integration – Design that integrates the built environment with  
public spaces to offer a unique sense of place within the broader community.

• Wellness/Life Enrichment – Design that transforms indoor and/or outdoor spaces to  
promote resident physical health and social engagement.

Maximize your marketing dollars
To truly maximize impact and marketing dollars, you can showcase your design    
project and advertise together—at a discounted price. You’ll save 15% 
on advertising by purchasing both options. 

Architects: Deliver revolutionary designs right into the hands of thousands of potential clients. 
Showcase how your firm is shaping the future of senior living through its creative approaches to 
implementing architectural and interior design plans in a cost-conscious market.

Advertisers: Reach thousands of senior living stakeholders who collectively purchase 
billions of dollars of products and services each year.  This publication has become the 
source of what’s hot and who’s who for the most innovative projects in the field.

   reach your audience 
                    with broad distribution

2 Showcase your                   PRODUCTS
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(discount applied only to ad)

Company Name ___________________________________________________________________

Contact Name _____________________________________________________________________

Address _____________________________________________________

Phone ______________________________________________________________________________

City, State, Zip________________________________________________

E-mail ______________________________________________________

Payment Method
Total payment due $___________________________________________

� Check (payable in U.S. dollars to LeadingAge)      � MasterCard      � VISA      � American Express

Credit card number _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  Expiration date  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

Cardholder’s name (as it appears on card)  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

Authorized signature _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  Date  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

Send this form to:
Margaret Wanca-Daniels, Director of Sales, 2519 Connecticut Ave. NW, Washington, DC 20008-1520 
Phone: 202.508.9479 • Fax: 202.939.5820 • E-mail: mwanca-daniels@LeadingAge.org

1-page Project Summary 2-page Project Summary2-page Project Summary

 50  trendsindesign 2009 Advertising Supplement for futureAge     2009 trendsindesign  51Advertising Supplement for futureAge

T he Evergreens, located in 
historic Moorestown, N.J., is 
one of the premier continuing 

care retirement communities (CCRCs) 
in New Jersey and the greater 
Delaware Valley. The Evergreens has 

proudly carried out its commitment to 
provide older adults with the support, 
dignity and security of a residential 
health facility for more than 85 years. 
Today, The Evergreens faces a big 
challenge—to improve the facilities 
that provide its core health care and 
to update the community center 
to provide the types of services 
mandated by active seniors.

Under the project planning and 
management of Eventus Strategic 
Partners, many leading-edge initiatives 
were taken in the design of this 
ongoing, four-phase project. The 

existing Commons building was just 
re-tooled to include four new dining 
venues including a Chef’s Center 
Stage Dining, Formal Dining Room, 
Club Room, Key Club Bar and new 
main kitchen. Future phases will entail 
more food-service innovations. In 
working with Culinary Design Service/
Morrison Senior Dining, the design 
team of KDA Architects and Merlino 
Design Partnership created a new 
dining venue—The Marketplace. In 
addition, the skilled nursing residential 
areas are designed in a cluster model 
with a central country kitchen as the 
centerpiece for each floor.

renovation & repositioning of services & facilities renovation & repositioning of services & facilities

The Evergreens
Moorestown, NJ
Owner/Sponsor
The Evergreens

Project Type
Continuing Care Retirement Community, Dining 
Services Project

Number of Units 220 IL apt., 40 AL, 60 SN 

Total Area 8,900 square feet

Total Cost $2.6 million

Cost/Square Foot $292

Date Completed June 2009

Design Firm
Merlino Design Partnership Inc., Gulph Mills, PA
Architect: KDA Architects, Voorhees, NJ

Contact
Bruce Hurowitz
(610) 313-9550 ext. 204
Bruce@MerlinoDesign.com

Gary Kanalstein
(856) 770-1060
kanalstein@kd-arch.com

Watermark 
at 3030 Park
Bridgeport, CT
Owner/Sponsor
Watermark Communities, Freshwater Group

Project Type
Assisted Living Residences, Special Care 
Residences, Short-Term Rehab

Number of Units 24 AL, 12 DEM, 22 ST REHAB

Total Area 56,000 square feet

Total Cost $10.5 million

Cost/Square Foot $188

Date Completed January 2009

Design Firm
Merlino Design Partnership, Inc., Gulph Mills, PA 
KDA Architects, Voorhees, NJ

Contact
Bruce Hurowitz
(610) 313-9550 ext. 204
Bruce@MerlinoDesign.com 

Gary Kanalstein
(856) 770-1060
Kanalstein@KD-arch-com

S ituated high on a hill in the 
heart of Connecticut’s Fairfield 
County, midway between 

Boston and New York City, sits the 
Watermark at 3030 Park. The park-
like property and high-rise residence 
was originally constructed in the 
1960s, being New England’s first 
continuing care retirement community 
(CCRC). The key to the campus 
repositioning is a complete renovation 
of the 10-story tower including all 
public and resident areas. Central to 
the plan is The Center for Wellbeing, 
featuring a state-of-the-art fitness 
center complete with heated indoor 
swimming pool, locker rooms, Pilates 
and yoga area, cardio and weight 
room, salon and day spa, performing 
arts auditorium, arts and crafts room, 
greenhouse and wood shop. The 

renovation and repositioning plan 
included two new dining venues 
and the Metropolitan Lounge. The 
Watermark at 3030 Park is among the 
elite CCRCs in the country.

A key component to the master plan 
is the complete reconfiguration and 
renovation of The Health Center 
at 3030 Park. The Springs, which 
opened in early 2009, is a state-
of-the-art rehabilitation and nursing 
center. It includes The Gardens 
neighborhood, a special place to 
accommodate residents coping with 
memory loss. On the second floor 
of the health-care center is the new 
assisted living program called The Inn. 
The Inn is composed of 24 residences 
varying in size from one-room suites 
to full two-bedroom apartments.
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One of South Franklin Circle’s 
greatest amenities is its 88-acre 
landscape. Its distinct natural features 
were preserved by creative siting 
strategies, which limited impact on 
existing wetlands and preserved major 
tree areas. Expansive green space, 
gardens and walking and biking trails 
that meander through 32 acres of 
woods and wetlands offer residents 
direct engagement with nature. 
Opportunities for community outreach 
are supported with playgrounds, 
vegetable gardens and a public 
Metroparks interpretive trail system.

renovation & repositioning of services & facilities renovation & repositioning of services & facilitiesnew urbanism/community integrated 

South Franklin Circle
Chagrin Falls, OH
Owner/Sponsor
Judson Sevices Inc.

Project Type
Continuing Care Retirement Community, 
Active Senior Living Residences, Assisted 
Living Residences, Community-Based 
Services

Number of Units 206 IL apt., 69 IL cottage, 
40 AL 

Total Area 574,100 square feet (Phase 1), 
740,000 square feet (Total)

Total Cost $141 million (estimated 
construction cost including site work)

Cost/Square Foot $245 (Phase 1) 

Date Completed September 2009 (Phase I)

Design Firm
GUND Partnership
Cambridge, MA

Contact
Molly Moore
(617) 250-6861
mollym@gundpartnership.com

S outh Franklin Circle is a new 
active retirement community 
located in Northeast Ohio. 

The community is composed of a 
village square with outlying parcels. 
It promotes an active lifestyle that 
emphasizes personal responsibility, 
community engagement, connection 
to nature, and comprehensive physical 
and mental wellness. A variety of 
luxury housing units—including 
independent living apartments, 
townhouses, cottages and assisted 
living—support the needs of a range 
of age groups. 

Community 
connectivity is 
enhanced by the 
80,000 square-foot 
community center. 
Designed as a 
dynamic social hub, 
the center integrates 
dining and fitness and 
wellness facilities. It 
features a café, pub 
and formal dining 
facilities, an indoor 
heated swimming 
pool, fitness studios, distance learning 
classrooms, art and woodworking 
studios, a beauty salon, a business 
center and bank facilities. 

Cokesbury Village 
Hockessin, DE
Owner/Sponsor
Peninsula United Methodist Homes Inc.

Project Type
Continuing Care Retirement Community

Number of Units 11 AL

Total Area 18,300 square feet of renovated 
space

Total Cost $2.12 million (construction cost)

Cost/Square Foot $116 

Date Completed November, 2008 
(completed in two phases)

Design Firm
BHH Tait Interiors LLC
Wilmington, DE

Contact
William E. Holloway, AIA, LEED AP
(302) 622-9550
architects@bernardon.com

T he renovations at Cokesbury 
Village are a wonderful 
example of what can be 

accomplished when underutilized and 
outdated areas are revitalized.

The institutional feeling is a thing 
of the past. Corridors are adorned 
with stained wood pilasters, indirect 
lighting and hospitality-level finishes.

Twenty skilled care units were 
consolidated and converted into 11 
spacious assisted living apartments. 
The apartments offer kitchenettes 
with an intimate dining area and 
a separation between guest and 
resident spaces.

Small, underutilized spaces were 
demolished to allow for the creation 
of a rehabilitation suite, media room, 
beauty salon, medical offices and 

café. The location of these amenities 
in proximity to residents’ apartments 
allows them to utilize these areas 
without traveling to other levels of 
the community.  This close proximity 
also provides exercise and social 
interaction. As a bonus, it lessens 
motorized cart congestion in common 
areas.

The café provides an additional dining 
destination for residents with an 
à la carte menu and self-serve 
counter. The once dark and unused 
space is now filled with daylight and 
offers another venue for socialization. 

This transformation of Cokesbury 
Village promotes and supports the 
marketability of this community as 
a true leader in providing exemplary 
senior care services.
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